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MOVERTISG
WD QUALITY
SPEL SUEEESS

Hofhnan-Hayman;t Caffee
Company Wins Because
They Deserve It:

A CONSUMERS’ DEMAND

Enviable Position Not Due |
to Accident But to
Sincere Service.

. Suceess does not just happen, it is
the reward of business ability.

The Hoffmann-Hayman Coffee Com-
pany realized that women's praise for
their coffee, tea and spices was nee-
essary for their success, So they
roasted a quality coffee that every
hovsewife might praise it. One woman
told another, and the demand for H
and H eoffec increased,

The Hoffmann-Hayman Coffee Com-
pany, knowing that the housewife rec-
ognized their quality products, decid-
ed that they would capitalize upon
the quality of the merchancise they
wera turning out, and insugurated a
selling eampaign that would not only
place their products in all of the gro-
cery stores of San Antonio and South-
west Texas, but would place their
slogan, “We Roast It, Others Praise
It,” before the housewives of this ter-|
ritory.

This great company, now one of the
largest coffee roasters In the South,
realized that it was their duty to make
business as ‘easy as was consistently
possible fo: those grocers upon whom
they demanded for business. They
recognized that in selling the retail
grocers they must put service before
selling, not behind it. They must not
only sell the groce: quelity products
that would net him a fair margin of
profit, but they must assist the gro-
cers in selling their products to the
housewives.

The Pitluk Advertising Company
was called in to outline a ecampaign
which would ‘encourage the co-opera-
tion and good will of the grocers,
and at the same time incrense the con-
sumer's demand,

After careful analysis of the ter-
ritory was made, it ‘was recognized
that the newspaper should be the basis
of H and H advertising, but that, in
addition, illuminated brlletins and gro-
cer's wall boards, motion picture films
and slides, window disp. 7z, store dis-
plays, rniatent coffee and tea dem-
onstrations, rodd signs anl scores of
additional helps gere necessary to get
the full advert value out of the
money spent,

The Hoffmann-Hayman Coffee Com-
pany has been exceedingly “successful
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This summer when the Hoffroann-

Hayman Coffee Company put their tea

in bandy round tins it met with the

instant acceptance of the housewife.

Today, H and H tea is first sales

in the local stores. Quality, backed by

consistent store demenstration and

publicity, gives theshousewives a tea

that the can copscientiously praise.
_Never will the Hoffmann-Hayman

Coffee Company go into advertising

unless ‘t has real merit—unless it

gets the message over to the house-
wife, But once they find that method
they are consistent. They give will-
ingly of their time for demonstrations
right in the dealer's store; they al-
low the housewife to “taste the taste”
of delicious H and H coffee and tea.
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